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This article tries to ascertain the brand loyalty conditions and explore its influence 
factors for consumable goods (shampoo) and durable goods (cell-phone) through a 
questionnaire survey. 
The results of this study indicate: In shampoos, “Rejoice” has most loyalists, but 
consumers’ comment on “Rejoice” is not so good as thought. High quality and strong 
functions are the first two factors influencing on brand loyalty of shampoos. 
Meanwhile, packing, price, the amount of users and consumers’ income, spare time, 
gender are also the influence factors of it; in cell phones, “Nokia” has most mid-level 
and high-level loyalists, and consumers’ comment on “Nokia” is rather good. Quality 
and functions are still the first two factors influencing on brand loyalty of cell phones, 
the convenience of operation, price and the amount of users are also the influence 
factors of it. 
It is also found that many important factors, such as awareness, advertising, 
availability, which are possibly the influence factors of brand choice, are not the 
influence factors of brand loyalty.  
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2  品牌忠诚研究回顾 
 
关于品牌忠诚的研究 早出现在 20 世纪 30 年代，中国学者从 80 年代初开
始引进这方面的研究，90 年代初开始有了自己相对独立的研究成果（李克琴、
喻建良，2002）。迄今为止，国内外已经积累了大量的研究成果。 
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